


















Love of place



Protection for future generations





— Kristin Dunne



Travellers are increasingly 
conscious of their carbon 

footprint.

Our community have a strong 
sense of tūrangawaewae and 
a desire to leaving our place 
better than we found it.

The sentiments of 
sustainability no longer 

inspire – we need to do more 
than just reduce harm.

More fulfilling, regenerative 
and meaningful experiences 

is what people want.
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