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Tammy CHEUNG

Senior Manager of Eco Travel Ltd, Hong Kong




~ "DO WE HAVE ECOTOURISM?



DO WE HAVE NATURE ARER?
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YES, WE DO. (~10% GREEN AR




PROTECTED ARER SYSTEM IN HONG KONG {~40%]
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24 country parks 5 marine parks & 1 marine preserved area
22 special areas 67 site of special scientific interest (SSSI)

1 Ramsar site @
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Protected area 40%

Plant ~ 4,900
Mammal ~ 120
Bird ~ 700
Reptile ~ 106
Amphibian ~ 30
Butterfly ~ 450

Dragonfly ~ 150 O




WHAT I3 OUR STRATEGY IN HONG KONG?




PLATEORM AS A MARKETING TOCL TO
PROMOTE ECOTOURISM

= Social media m i
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= Off-line activities

= Membership programme
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TRAINING CENTRE

- > 3500 graduates with different background

- Talent pool for ecotourism development




ECOTOUR OPERATOR

= Partnership with NGOs
= Community-based tour
= Sustainable practices

= Professional guiding service
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LOCAL NETWORKING
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- Increasing visitors number

- Increasing trend of adventure tourism and environmental
education

- Ecotourism product awareness among the market



ANNUAL VISITOR ARRIVALS IN HK

Number of visitor arrivals in Hong Kong from 2008 to 2017 (in million
arrivals)
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Sources Addrtiony iformation:

Census and Statistics Department Hong Kong. (n.d.). Number of visitor arrivals in Hong Kong from 2008 to 2017 (in million arrivals). In Statista - The Statistics Portal. | ‘
Retrieved November 26, 2018, from https://www-statista-com.ezproxy.lb.polyu.edu.hk/statistics/317143/hong-kong-visitor-arrivals/.




CHINESE OUTBOUND TOURISM

Million

Chinese OQutbound Tourism
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EDVENTURE TOURISH
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MARKET IN CHINA

200 130
Billion Million M1111on Thousand
Industry Hikers Hardcore Adventure
value adventurers associlations

Source: The 15t (2018) Adventure Travel World Leaders Forum
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ENVIRONMENTAL EDUCATION
ORGENIZMIONS IN CHINE

Tr e 41 (h ina Naly ducation forun v g | ‘ . - . ’

,“]L.f_) PO EO T




Over tourism in nature area

Environmental degradation
Social conflicts

Green washing & unqualified guide
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ENVIRONMENTAL DEGRADATION
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SOCIAL CONFLICTS




UNQUALIFIED ECOGUIDES &
GREENWASHING




- Urge of ecoguide training and certification

- Sustainable concept and management

International Netwoxking



oQ: GSTC

Global Sustainable Tourism Council

INTERNATIONAL NETWORKING

= Training partner and representative of GSTC

= Promote sustainable tourism to the government and tourism
industry

= Conduct STTP training course in the greater China region




ecoguide
AUSTRALIA

INTERNATIONAL NETWORKING

€C

TOURISM
- Set up the secretarial office in Hong Kong AUSTIALIA

= Introduce Ecoguide Certification in the greater China region
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http://www.ecoguidecert.com/

ECOTOURISM DEVELOPMENT IN GLOBAL ASPECT

Capitalize on language, cultural, local &
international networking, and political advantages
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Internatio
nal
Markets

Greater
China
Markets

LI

Marketing, Training, and Certification




Let us make the world a better place together

THANK YOU

Linkedin: linkedin.com/in/cheung-tammy-8923b4b2

Email: tammy@hktraveler.com
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