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4 hours of flying 

= 1 tonne of CO 2

= 3m  of Arctic Ice melts   2













“travel must contribute as much to 
the well-being of the people and 
places we visit, as to our own”



www.lirrwitourism.com.au/guiding-principles
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“by nudging travellers in the right 

direction we can empower them to 

create positive impact  

where ever they go”



The Earth’s coolest, 
greenest adventures  
all in the one place.
Each and every one 
‘high on experience’
and ‘low on impact’.

– 1,355 Adventures 
– 102 Countries. 
– 117 Activities types 
– 75% user-generated

THE ADVENTURE JUNKY APP

TOP ACTIVITIES

Abseiling
Archaeology
Ballooning 
Biodiversity
Bouldering
Buy Local
Camping 
Canoeing 
Canyoning 

Citizen 
Science
Conservation
Creativity
Culinary 
Cultural 
Cycling 
Dogsledding 
Earth Science
Eco-lodge

Fatbiking
Festivals
Heliski
Hiking
Historical
Homestay
Horse riding
Ice climbing
Indigenous
MTB

Mountaineering
Night skies
Photography
Rafting 
Retreats
Road-tripping
Rock climbing
Safari
Sailing
Scuba Diving 

Sea kayaking
Skydiving
Ski touring
Snorkelling
Snowboarding
Snowshoeing
Surfing
Survival skills
Trail running
Train journeys

Urban
Walking
Whale 
watching
World Heritage
Yoga
Zipline
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Sustainability Categories
 





The ‘Aspirational Traveller’
– defined by their passion for acquisition of knowledge,   
   viewing it as a key determinant of social status
– use knowledge to make more informed decisions  
   and better understand the world around them
– ‘cultural capitalists’, they spend more on travel,   
   wellbeing and education proportionally, than on 
   material or luxury goods
– have a high expectation of sustainability in the  
   brands they buy, and prepared to pay more for it
– not defined by age, gender or income bracket,  
   but when wealthy do so inconspicuously
– leaders by example, key drivers of social change

OUR AUDIENCE

Source: Princeton University Press

https://press.princeton.edu/books/hardcover/9780691162737/the-sum-of-small-things


The ‘Aspirational Adventure Traveller’
– not defined by age, gender or income bracket.
 – defined by their passion for acquisition of knowledge,   
   viewing it as a key determinant of social status.
– use knowledge to make more informed decisions  
   and better understand the world around them.
– ‘cultural capitalists’, they spend more on travel,   
   wellbeing and education proportionally, than on 
   material or luxury goods.
– avoid the mass and mainstream at all costs.
– have a high expectation of sustainability in the  
   brands they buy, and prepared to pay more for it.
– leaders by example, be key drivers of social change.
– aim to leave communities and environment with a net gain.
– ensure a thriving planet for future generations to explore. 
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We believe in business as a force for good, that’s why we are a 





A Collaboration for the Climate

 




